
ECONOSCITECH INTEGRATION
S C I E N T I F I C  E L E C T R O N I C  J O U R N A L  ·  e c o n o s c i t e c h - i n t e g r a t i o n - j o u r n a l . u z  ·  e I S S N  3 0 6 0 - 5 0 7 5

C E R T I F I C A T E
This certificate is proudly presented to

Zufarov Akmal
This is to certify that the scientific article “THE ROLE OF DIGITAL MARKETING STRATEGIES IN

INCREASING THE BRAND CAPITAL OF TOURISM ENTERPRISES” has been published in the journal:
«ECONOSCITECH INTEGRATION», Vol. 3 No. 6 (2026): Social, economic, scientific and technical

academic journal.

E I S S N
3060-5075

I S S U E
Vol. 3 No. 6 (2026): Social,

economic, scientific and technical
academic journal

D O I
10.5281/zenodo.20824286

Publication date: 1 June 2026   ·   № EST-2026-00229-1
Scan to
verify


